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An e-commerce transaction is
the sale or purchase of goods or
services, conducted over computer
networks by methods specifically
designed for the purpose of receiving
or placing of orders. The goods or
services are ordered by those
methods, but the payment and the
ultimate delivery of the goods or
services do not have to be conducted
online. An e-commerce transaction
can be between enterprises,
households, individuals, governments,

and other public or private organisations.
2009 OECD Definition of e-commerce
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Include: orders made in webpages,
extranet or EDI. The type is defined
by the method of making the order.

Exclude: orders made by telephone
calls, facsimile, or manually typed

e-mail.
2009 Guidelines for Interpretation
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An e-commerce transaction is
the sale or purchase of goods or
services, conducted over computer
networks by methods specifically
designed for the purpose of receiving
or placing of orders. The goods or
services are ordered by those
methods, but the payment and the
ultimate delivery of the goods or
services do not have to be conducted
online. An e-commerce transaction
can be between enterprises,
households, individuals, governments,

and other public or private organisations.
2025 OECD Definition of e-commerce
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Include: Orders made via webpages,
apps, extranets, and Electronic Data
Interchange (EDI). The type is defined
by the method of making the order.

Exclude: Orders made by telephone
calls, facsimiles, on-premise mechanisms
(including but not limited to kiosks or
OR codes), manually typed messages
(including but not limited to e-mails).

2025 Guidelines for Interpretation
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